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Ql: Defioc tbe following
(0 Solcitedjob appncation (20)

(ii) Memorandum
(iii) Endonements
(w) Nm-VerbalCommunhatlon
(v) tnducttue approach
(vr) Decodtng
(vi} conortsness
(viii) srler promotion letter
(A tnvolc€
(x) Proxemics

Q2: Define Non'verbat communication. Exprarn rB components and their importance. (201

Defrne Norse. what are different b.rrt.o tr,.t ,rlJoistort commudcatlon and how can we over@methcm?

Q 3l Wrrte crown a sares retter to sare your shampoo to contror halr fa*, Fo,ow the AD.A pran to,ntroduce your speclal formula. 
(Z0l

wrlte down a tetter to cotlect the ouaranatng arnoiunt of your customer, prevrousry you have hvrted thepartynfor drscusslon bsilt went unanswered. Now wrrte down to eraborate your agni to tate tegat

Q4: wrlte down a letter to the newspaper Edltor to report the cllmate change ln paklstan and alert thereadea of thelr responslbillfles.

wrtte a short note on any FrvE of the folrowrng nlJ*et tarms: 
(20)

l) Cap prtce ([) Boom (llt] Bu[ ompargn d] iu*l{ (v} Rtgstng {vt} Gtut(vll) Lame Duclrof the Market
q5: what rs the ,mponance of or"r presentadons? 

Expraln hs typcs rnd when are they used. (20)
OR

what are differcot tlpos of official messages? Explain their usage and importancc.
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